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Marketing with Purpose

Forward Thinking for Your Business — Sponsors and Donations

EVALUATING SPONSORSHIPS AND DONATIONS

If someone approaches your business to sponsor or donate to a cause, it is entirely appropriate to ask what they
offer in exchange for the contribution. At a minimum, they should offer a charitable receipt for your contribution if it
reaches the required tax amount to qualify.

Pre-Event Evaluation

In evaluating whether the sponsorship or donation is a good marketing decision, here are some ways you can
determine the value for your financial contribution:

o What do you receive in exchange for your financial contribution?
e How canyou use items you receive to their highest value?
o if you receive event tickets, do you want to attend or use them as a customer raffle?
o Ifyoureceive advertising shout-outs, can you share or expand on those announcements?
o ifyou receive signage mentions, can you have a photo taken and sent to you?
e Canyou contribute in an additional way?
o Ifyoureceive signage, can you provide your own signage instead?
o Canyou have a banner on site, saving the organization the cost of making a sign?
o Canyou participate in the event in a greater way: i.e. be on the golf hole with a giveaway?
e How is the money being spent by the organization?
o Does that align with other organizations you support and could leverage?

Post-Event Evaluation
Consider evaluating your experience as a sponsor or donor to an event:

e How was the communication with the people who solicited your donation?

e Did the organization follow through on the things they promised as part of your contribution?
e |fyou attended the event, were you proud to be associated with it?

e What might you do differently if approached to contribute next year?

General Notes to Consider

When deciding how to contribute to causes, remember that there may be further options than what the
organization has approached you to support. if it is a cause you want to be involved with, you can always make
suggestions to the organization. They may not pursue those options, preferring to stick with what they have
available, but it might lead to a discussion that works for both of you.

A good rule of thumb here is that you are proud to support the event and could recommend that others support it
as well. If you can do that, you have a good fit.

Forward Thinking for Your Business: A Quick Reference to Sponsors and Donations - 1



